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The Use of Augmented Reality Technology in Digital Marketing
and Its Relationship to Teenagers Attitudes Towards the Product

Augmented reality technology offers non- traditional ways to provide a more dynamic and interactive experience than ever before. However, its
acceptance, adoption, and use in various application fields have remained limited, especially, in developing countries. There are several concerns
that make most companies cautious about adopting augmented reality applications in marketing. Until now, it is still unclear whether augmented
reality technology and its applications can provide a negative or positive rich experience in digital shopping environments, in addition to the
unclear factors that play a role in its adoption. Therefore, this study aims to identify the factors that influence teenagers' adoption of augmented
reality applications in digital marketing, examining as well, the impact of augmented reality experiences on teenagers' purchasing behavior based
on the Unified Theory of Acceptance and Use of Technology (UTAUT). Data collected from a sample of 300 items of teenagers in Egypt have
been analyzed using a questionnaire survey to test the study's hypotheses. The results indicate that expected performance, expected effort, social
influence, available facilitation, and hedonic motivation positively influence teenagers' intention to adopt augmented reality applications in
shopping. The results also indicate that providing product experiences before purchase helped reduce the likelihood of errors in products and

added enjoyment for teenagers, which helped them make their purchasing decisions.

Keywords: Augmented reality applications- Unified Theory of Acceptance and Use of Technology (UTAUT).
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