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The role of some new media in shaping the trend of adolescents towards the means of Islamic culture. 

Introduction: The new media opened new horizons for the abundance of the media and information flow that characterized them, and the 

influence that these media contribute to the ideas and perceptions. The new media is considered a tool for knowledge and guidance in the field of 

spreading awareness of Islamic culture among adolescents, especially in light of the rapid changes. Which Islamic societies are witnessing, and the 

existence of contradictory intellectual currents, and the appearance of these currents in the various international media. 

Problem: The study problem can be summed up: With the following question, what is the role of some new media in the direction of forming 

adolescents towards culture?, Obtaining the study sample on new media as a source of Islamic culture, Identifying the cognitive, behavioral and 

emotional forms and following an example of some of these models through their use of some new media, and Use the approach to reach the 

goals it seeks to achieve, which is the study that seeks to achieve the relationships between the research variables. 

The study relied: on applying its objectives and answering the data collection tool by applying a questionnaire to a random sample of 400 

individuals from the audience of adolescents from meals and females from a group of ages between 17 and 18 years who represent the research 

community. 

Results: The study concluded with a set of results, the most important of which are The percentage of respondents who use some new media 

(social media, Facebook and mobile) as a source of their knowledge of Islamic culture increased (always) by 49.3%, while we find 38.5% of them 

use it (sometimes) and finally we find that 12.3% of them use it (rarely). 
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